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The Official Newsletter of the Italian Concours dõ Elegance 

Newsletter  

Welcome to the Italian Concours dõ Elegance Summer 2009 Newsletter. The Board of Directors 

has spent the last nine months hard at work preparing for the 17th Italian Concours dõ Elegance. This 

is our third year at the Des Moines Marina and promises to be another great show. As in the last 

two years, the city of Des Moines has been extremely helpful on all matters pertaining to the site 

preparation, security, promotion, and traffic flow. Our primary liaison with the city has been Joe 

Jewel, whose time and efforts have been invaluable!  

 

This year, despite the economic gloom, we are pleased to welcome several new sponsors and ven-

dors. They are Carpe Charge,  Driven Exotics and Pacific Huts & Castles.  Additionally, we have 

three new food vendors: Moonie Icy Tunes Ice Cream, Cutters Point Coffee, and Ricardoõs Risto-

rante Italiano.  And, as he has for the last several years, Randyõs Urban Grill will be with us again this 

year.  

 

Historically, the number of vehicles has increased every year and we expect this year to be no dif-

ferent. This growth has allowed us to add additional Ferrari awards: Classic V8 & V12, Classic 6 

Cylinder and Contemporary V8 and V12 classes!  Also, weõve added a Judgeõs Choice award and 

Directorõs Choice award (see page 6).   

 

Tony Schmid of AJS Design has painted the image of a 1955 Lancia D-50 driven by Alberto Ascari 

for this yearõs poster. As you can see, itõs an awesome image! Weõre delighted to have worked with 

Tony this year (see page 5 for the whole story!). 

 

You should have received you applications by the time you read this newsletter.  We remind every-

one that the earlier we receive the applications, the less panic we experience just before the show!  
 

Greg SoterñEditor 
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Italian Concours dõ Elegance and Make-A-Wish Partner 

Again for 2009  

For the fourth year, the Italian Concours dõ Elegance is pleased to announce its partnership with 

the Make-A-Wish Foundation®. 

 

In 2008, the Italian Concours raised nearly 3500.00 for Make-A-Wish®  and was able to assist in 

granting the wish of 15 year old Kodey, who was suffering with End-Stage Renal Disease, to travel 

to Boston and see a Red Sox game in person!!  He had the opportunity to meet Jacoby Ellsbury 

and 10 other Boston Red Sox Players!!!  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

For 2009, the Concours is pleased to announce 

that we once again have secured a new  òBuddyó 

50cc Scooter from a generous anonymous donor 

to be raffled off at this yearõs event for the Make-

A-Wish® Foundation!!!  Thanks also to Dave   

Roosevelt at Ducati Seattle for assisting in     

securing this Scooter and working a fantastic deal 

with the donor!  One goal of the Italian         

Concours is to raise even more money during 

the 2009 show for this incredible charity.  Please 

stop by the raffle booth at the show and either 

purchase raffle tickets, or make a cash donation.  

All donations are tax de-

ductible! 



Sponsor Showcase 

Introducing Moonie Ice Tunes Ice Creamé. 

 

The nick-name òMoonieó was not inspired from what might first come to mind, but 

rather the fact that the young entrepreneur who founded the company, was born on the 

20th anniversary of the first moon landing, and has since had the lunar inspired nick-name. 

More properly known as Melissa Crosetto, Ms. Crosetto started Moonie Ice Tunes Ice 

Cream a few months ago, 

after being laid off. Finding 

unemployment not very 

profitable, Moonie decided 

to start her own business, 

and since summertime was 

just around the corner, 

thought an Ice Cream busi-

ness might just be the ticket. 

She acquired a 1960s right 

hand drive postal Jeep, gath-

ered some start up funds, 

and began selling a large as-

sortment of ice cream prod-

ucts. Apparently her business 

intuition was spot on, since business that been brisk from day one!  Melissa is planning on attending Central Seattle Community 

College in the fall and enrolling in the Culinary Arts Program.   

 

This year, the Italian Concours is fortunate to have Moonie Ice Cream as a Vendor.  Melissa will be serving Italian Ice (not a coin-

cidence) in flavors such as mango, pina-colada, kiwi-strawberry, lemon, and cherry. No doubt, the Italian Ice will be a perfect 

complement to a meal from one of the other vendors, or as a stand alone treat. Or bothé  

 

For more information about Moonie Ice Tunes Ice Cream, please visit her website: www.moonieicytunes.com  
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Moonie Ice Tunes Ice Cream  


